
Business Studies Curriculum Statement 

Curriculum Intent 
The Business Studies curriculum is a reflection of Kingsdale School’s four main aims and ethos; the provision 
of a high quality education, the delivery of a modern and inspired curriculum, to cultivate independent 
learners and to advance learners’ moral and spiritual compasses: 
 
To raise attainment: The Business Studies curriculum employs a range of effective teaching and learning 
strategies to ensure that learners are able to develop an enterprising mind set and improve their business 
awareness to attain excellence throughout their lives. 
 
To pursue an innovative curriculum: The Business Studies scheme of work promotes personalised and 
creative functions which enable students to adapt their business views to an ever changing society.  
  
To develop independent and adaptable learners: Through a range of teaching and learning methodologies, 
the Business Studies curriculum enables learners to acquire life-long skills such as independent learning and 
flexibilities to apply their knowledge to other subject areas and in the real world.  
 
To develop students’ moral and spiritual values: Students will enrich their moral compass as they 
contextualise business from different perspectives and from different cultural backgrounds. This will enable 
them to have a broader tolerance of the applications of business globally, ethically and psychologically.   
 
At Kingsdale School, the intent of our Business Studies Curriculum is to inspire and equip our learners with 
the skills and confidence to engage and apply the principles of Business in a diversified and evolving society 
– to develop their commercial awareness which will enable them to progress successfully in any career 
path.      
 

Curriculum Implementation 

At the heart of Business Studies are the core employability competencies. All lessons across the business 
curriculum are carefully planned and facilitated to engage all learners in Business and Entrepreneurship 
whilst embedding core skills and knowledge. Each learner is supported to develop an understanding of 
specific key terms which are deep-rooted throughout schemes of learning.  

KS4 and KS5 Transition students are given the opportunity to build a foundation of business knowledge, focussing 
on key business concepts, issues and skills involved in starting and running a small business. It provides a 
framework for students to explore core concepts through the lens of an entrepreneur setting up a business. In 
their final year of the course, students will delve deeper by examining how a business develops beyond the start-
up phase. The course focuses on the key business concepts, issues and decisions used to grow a business, with an 
emphasis on aspects of marketing, operations, finance and human resources. It also considers the impact of the 
wider world on the decisions a business makes as it grows. 

Overview of course structure: 

Theme 1: Investigating Small Business (50%) Theme 2: Building a Business (50%) 

Topic 1.1 Enterprise and entrepreneurship Topic 2.1 Growing the business 

Topic 1.2 Spotting a business opportunity Topic 2.2 Making marketing decisions 

Topic 1.3 Putting a business idea into practice Topic 2.3 Making operational decisions 

Topic 1.4 Making the business effective Topic 2.4 Making financial decisions 

Topic 1.5 Understanding external influences on 
business 

Topic 2.5 Making human resource decisions 

Overview of assessment Written examination: 1 hour 
30 minutes, 90 marks The paper will consist of 
calculations, multiple-choice, short-answer and 
extended-writing questions 

Overview of assessment Written examination: 1 hour 30 minutes, 90 marks The paper will 
consist of calculations, multiple-choice, short-answer and extended-writing questions. 

 



Curriculum Impact 

We know our curriculum is working in the Business Studies department as examination results have shown 
a progressive upward trend. Students are assessed regularly and assessment data is reviewed and used to 
feed back into curriculum planning needs.  

The engagement of students in the department can be observed in lessons via Learning Walks and recorded 
in student voice. The numbers of students choosing to study Business Studies are very high and many 
students go on to study the subjects further at university.  

More importantly, students frequently express their enjoyment of Business studies, the quality of teaching 
they have received and their appreciation of the knowledge and study skills they have gained from the 
department.  

 


